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8.5 TRILLION LETTER-SIZE SIMPLEX PAGES

are printed annually in North America®
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Direct mail in the U.S. generated incremental sales of
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U.S. ADVERTISERS SPEND $1 67
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the internet™
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a ” 'American Forest & Paper Association, *Deloitte, DMA, “Dr. Patrlck Moore, >statistica,

‘McAfee, ®Megatrends in Digital Printing Applications, "Nieman Foundation for

Journalism at Harvard, *Statistic Brain Research Institute, "Statistica,'°Swedish Royal

Institute for Technology, "TAPPI, “TrueCar, *WhatTheyThink, >’USDA Forest Service,

*Natural Resources Defense Council, ZInternational Paper, **YouGov, *United States

Postal Service, *World Press Trend, Global Industry Analysts, Inc., **NPES The Association for
Suppliers of Printing, Publishing and Converting Technologies, ”?Dunham+Company, **Wayne
State University Study, Reading Online or on Paper: Which is Faster?, *'Ball State Umversnty, e
survey, 32Roper Public Affairs survey,”InfoTrends / CAP Ventures.

5 tatistics deemed reliable at the time of nL
. BY NC ND

=y -t t.‘ ?“‘—; s» :‘ r‘
©2016 Aleyant. Licensed under Creative Commons Attribution-NonCommercial-NoDel auv

- P

?4
o~

- - 2 5

.'d-i.

10.6 million United States jobs i m 2007
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FROM 2015
DIRECT MAIL MARKETING RESPONSE RATE

You will read thIS 10-3 0% THAN EMAIL MARKETING RESPONSE
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of news reading
is still in print®
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page views’
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